[image: image12.jpg]-¢*MetroHealth
Grand Rapids Marathon





29 January 2008
Sarah Fuhs

Hansen Collision

300 Ottawa Avenue NW
Grand Rapids, MI   49503
Dear Sarah,

Thank you for expressing interest in the 5th Annual Metro Health Grand Rapids Marathon. I have enclosed a sponsorship portfolio for your review and welcome any additional questions you might have.

Program Overview

Children register for the Kids Marathon in early September and, at that time, begin their “training”. They are encouraged to walk or run a mile two to three times a week for a month and a half, working toward the goal of accumulating 25 of the 26.2 miles in a marathon. On race day, all participants come together to finish their last 1.2 miles with proud parents, volunteers, local media and other supportive spectators cheering them on.

We are excited to build on an already successful event by extending the program to more children, in less economically advantaged communities in the Greater Grand Rapids area, and increase participation from 400 to approximately 750 kids. Like a real race, “training” for the Kid’s Marathon starts the first week of September, so our plan is to begin marketing the Grand Rapids Kids Marathon earlier in order to get the word out about the fall program before children leave for summer break. 

Because this program is a fun way for parents to encourage their children to exercise and work toward a goal, we are hoping they will recognize it as a valuable, no-cost program that works easily into the back-to-school routine. Our plan is to collaborate with the Kent Intermediate School District, the Kent County Health Department, Spectrum Healthy Communities and Spartan Foods to use their marketing outlets to help encourage increased participation and promote positive lifestyle changes among the children in our neighborhoods. 

Investment Overview

In terms of involvement with the overall Metro Health Grand Rapids Marathon, the title sponsorship level we’ve discussed for the Kids Marathon affords an extremely high degree of visibility for a more modest investment. In comparison, the same $17,500 investment would only translate into a “Major” sponsor level, the 3rd of 5 sponsor levels for the overall event. The Kids Marathon title sponsorship provides greater levels of visibility in the community, more prominent impressions (naming rights on the event vs. supporting logos with other sponsors) and a direct tie to improving kids’ lives in the local area. Moreover, we estimate the value of this investment to yield approximately $75,000 in measured media and free advertising. While we understand your philanthropic motivation is not necessarily free publicity, it is an excellent return on investment when compared to direct advertising purchases.
Again, please do not hesitate to let us know if you have further questions. 

Don Kern





[NAME OF PERSON SENDING LETTER]

Race Director
 




[TITLE]

Metro Health Grand Rapids Marathon


Metro Health Grand Rapids Marathon
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Community Mission

We are so fortunate to live in an area abundant with resources that it is a wonder that we could need any help at all. But even in our own backyard, the need for supporting our citizens is great, particularly when it comes to giving them to tools and motivation to eat right and exercise regularly.

When it comes to healthy lifestyles, in areas such as regular physical activity, healthy weight, and good nutrition, Michigan has room for improvement. Over 50 percent of adults reported participating in physical activity less than the recommended 30 minutes per day. Twenty-five percent said that they participate in no leisure time physical activity at all. The rate of obesity, especially in Michigan’s children, is of particular concern. 

Seventy-five percent (75%) of Michigan adults and 79% of students surveyed ate less than the recommended five servings of fruits and vegetables a day. 

Michigan ranks the third worst among the states for rate of obesity and has been among the ten heaviest states for the past 14 years. 

Sixty-two percent (62%) of adults in Michigan are considered either overweight or obese.”

— Michigan Surgeon General’s Health Status Report: Healthy Michigan 2010 (published 4/8/04)

The Grand Rapids Marathon has the opportunity to positively impact this growing health crisis by promoting healthy lifestyles to ALL citizens of West Michigan and concentrating outreach to families with children, thereby promoting good habits for both the current and future adult generations.
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Marketing Opportunity

How can you effectively reach and make a personal connection with highly coveted demographic groups?

The Metro Health Grand Rapids Marathon 

reaches a highly educated, highly affluent demographic.

Our race demographic overlays almost exactly with the 2006 Runner’s World Subscriber Study:

Gender: Women 47.4% / Men 52.6% 

Median Age:  44.0 years old
College Educated:  93%
Graduated College+:  74%
Married:  74.4%
Number of people in household:  2.9 people
2005 average income before taxes:  $74,100   (individual) / $139,000 household

Moreover, the race falls in line with the larger national trend of running events/festivals for the whole family (kids to grandparents). Competitive athletes are still striving for fast times and personal records, but they are followed by a cross section of society who feel that they too are welcome by the Metro Health Grand Rapids Marathon
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Event Overview

The Metro Health Grand Rapids Marathon is a group of races designed by runners for runners.

Founded in 2004, the GRM delivers a fun, highly personal, authentic race experience, particularly for runners who value a well-organized, personal experience over the chaotic, crowded fields of “big city” races through “concrete canyons”.

This approach has given the race a reputation for course beauty, special runner treats and gracious service to all runners.

To that end, the race continues to grow at 20% year-over-year and receives accolades from beginner and experienced runners while supporting like-minded charities with a strong local presence. 

The Metro Health Grand Rapids Marathon is now the 2nd largest Marathon in Michigan.

We are the only race that supports every runner — no one is a stranger on our course — celebrates every individual accomplishment and embodies the spirit of friendship and community that is so unique to running.
	2008 

METRO HEALTH

GRAND RAPIDS MARATHON

	26.2
	13.1
	26.2 Relay
	Kids
	Spectators

	20.0 Training Run

	26.2 / 13.1 Training Programs

	Community Outreach

	Volunteer Programs

	Health and Fitness Expo
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2007: Race Weekend Highlights

The 4th Annual Metro Health Grand Rapids Marathon, held on October 28, 2007, was a huge success! 

Race Weekend Highlights
2800+ runners -- 50% more runners than 2006. 1553 marathon finishers (734 in 2006), 892 half-marathon finishers (705 in 2006).
Nearly 400 kids running in the 1st Annual Kids Marathon program

Dozens of relay teams for the 1st Annual Marathon Relay 

A course record set by Chuck Engle of Dublin, OH (2:31:50)

A Guinness World Record set by Neil Sauter for walking the marathon -- ON STILTS

55,000 cups for Gatorade and Water

7,000+ sq. feet of expo feet

Record press coverage

Record spectators

Record happy runners

Given the spectacular press coverage that the Chicago Marathon received for its unprecedented cancellation of their ’07 event mid-race, the flawless execution of all Metro Health Grand Rapids Marathon runner logistics was appreciated even more so than usual. 

Look at what the runners had to say at the end of this packet, and check out marathonguide.com for an un-edited, un-censored view of the race. We think you’ll love what you read.
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Advertising & Media Coverage

In 2007, the Metro Health Grand Rapids Marathon reached 750,000+ unique individuals through massive local media coverage: 

· Full page cover story in Monday edition of Grand Rapids Press
· Editorial coverage in Runners World, Michigan Sports & Fitness and Michigan Runner
· 15+ minutes of media stories on Wood TV 8 (NBC), WZZM-TV (ABC), and WXMI-FOX 17 (FOX), WOTV (ABC) (Maranda) and local websites, including grnow.com
· 2.5 hours of exclusive, live coverage of Race Day on Newsradio WOOD 1300 AM

· Public service announcements on 105.3 HOT FM and WOOD Radio 

· 13 weeks of “Marathon Minutes” during morning drive time WOOD Radio featuring inspirational stories and sponsor highlights

In addition, the Race reached even more prospective runners and spectators:

· Full and half page ads in Michigan Sports & Fitness and Michigan Runner
· Transit advertising: unique co-branded opportunity across Pepsi trucks in West Michigan

· 10,000+ registration forms and posters distributed throughout the Midwest

· 370,000 page views (Over 30,000 average/month) on grandrapidsmarathon.com
· 3,000+ subscribers to regular Race Director email updates

· Continuous visibility in all local Gazelle Sports stores 
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New for 2008

In addition to repeating our success from 2007, we would like to increase our outreach to double the number of participants to 800 — focusing primarily on children within the Grand Rapids Public School system.

This goal means earlier and more widespread outreach through posters, communications and advertising.

We are also approaching a local area grocer to provide a platform for promoting the event and other healthy lifestyle choices through their weekly circulars and in-store promotions.
Full merge of all 4 years of runner database to receive newsletters, etc. (5,000 qty) – regular newsletter with a sponsor highlight; maybe a sponsor ad; definitely a reason for them to go to GRM website; merchandising support and overall inspiration.
 
WOOD Radio (other clear channel partners) -- $9,000 package – at full retail, worth $26,000. 
Ditto with Michigan Sports & Fitness + Michigan Runner (not the best advertising venue in the world) + Chicago Athlete Magazine 
 
Regular email communications will be instituted. The Grand Rapids Marathon has a tradition of regular emails from the Race Director, Don Kern, offering enthusiastic encouragement to runners. Several runners have noted this is a distinguishing feature of the race and really helped them feel welcome prior to Race Weekend.

These emails will allow us to reinforce of mission of health habits, healthy lifestyles… even the value of eating all those green vegetables.

At the Race Expo, there are over 7,000 square feet of exhibition space available. We plan to dedicate a portion of that space to other community partners that promote healthy lifestyles, especially free or scholarship-based programs and those that go beyond the fall season (indoor, winter activities) to keep kids moving all year long. 

Extend the brand, not just during race weekend

Increase community outreach, esp. for kids, families and beginner fitness participants
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Community Partners

We work these and other community partners to promote the Metro Health Grand Rapids Marathon.

Presenting, Premier and Major Sponsors
Metro Health / Metro Health Sports Medicine

Gazelle Sports 

Brooks

Baird

Official and Supporting Sponsors

Running Circles

Pepsi Bottling Group / Gatorade

Swift Printing

Macatawa Anesthesia

Titan Equipment

Life EMS

Foster, Swift, Collins & Smith, Attorneys at Law

Fort Knox Box

Sportwax

Gordon Water

West Michigan Sports Commission

Finish Line Wine

New Holland Brewing Company

Kent County Medical Society Alliance Foundation

Action Sports Images

Yopliat

Yoder’s
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Charities of Choice: Nonprofit Partners

We work these and other charity partners to create vehicles for promoting non-profit organizations. 

Metro Health Foundation

Helen DeVos Children’s Hospital Foundation

YMCA of Greater Grand Rapids

The Salvation Army

United Cerebral Palsy Foundation

Alternatives in Motion

National Hospice Foundation: Run to Remember

Girls on The Run: Team Tiara
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2007: Runner Comments

Look at what the runners had to say, and check out marathonguide.com for an un-edited, un-cencosred view of the race. We think you’ll love what you read.
“You have organized one of the best marathons I have done to date… It was, from the packet pickup to seeing you at the finish line, and incredible race event.”

— Chuck “Marathon Junkie” Engle

Winner, 2007 Metro Health Grand Rapids Marathon

Course Record Holder, Metro Health Grand Rapids Marathon

“A standing ovation for you and your entire crew!!!! This was my 10th marathon and my favorite — I really enjoyed every step”

— Maureen McBeth

“We're run enough marathons to recognize the better events. The Metro Health Grand Rapids Marathon is now at the top of our list. We look forward to the  day we can return to Grand Rapids and participate in your race again.”

— Andy McPherson

“I am so happy that I decided to do the Grand Rapids Marathon. The shirt is awesome, the aid stations were great and the people were incredible. Thanks again!!!!”

— Nicci Ciranna

“I have to say that you really know how to run a marathon. Your volunteers are amazing - you really did plan this with the runner in mind. Shaking your hand at the finish line was an honor. I look forward to running it again.”

—Cathy Garvin
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Return on Investment

Virtually every one of our sponsor agreements is a custom agreement, designed to meet your marketing = needs. We will work with you to create a tailored, one-of-a-kind promotional package that allows you to most effectively target area customers and build visibility in the local community. We will also create custom packages for one or all of the Metro Health Grand Rapids Marathon races: 26.2, 13.1, 26.2 Relay, Kids Marathon, Training Run and more. 

We welcome in-kind sponsors to donate water, sports drink, cups and other race day consumables 

Sponsors receive prominent placement of their company logo on all Metro Health Grand Rapids Marathon promotional material such as the event website, participant t-shirts and more. All sponsors are eligible to showcase their products, services or community involvement at our 7,000+ square feet of Expo Space. 

This investment is an excellent, cost-effective way to gain visibility in the community. We estimate the Metro Health Grand Rapids Marathon to yield approximately $475,000 in earned media and free advertising.

Merchandising Opportunities

Title Sponsorship of individual races: Half Marathon, Relay Marathon, Kids Marathon

Custom tie-ins with Charities of Choice 
Custom corporate fitness programs (in conjunction with Gazelle) 

	Mile markers

‘Reason’ banner

Aid stations

Race bibs

Corporate Relay Challenge

Pace Teams

Training Run
	Foil blankets (heat sheets)

Chip Removal Station @ Finish Line

Finisher’s Medal

On-demand Finisher Certificate

Photo backdrop

Race After Glow Event — “Beer & Chili”

Results DVD
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Contact Information

Don Kern

Race Director

Metro Health Grand Rapids Marathon

cooladventures@aol.com 

(616) 293-3145

Sponsorship Opportunities
	
	Premier

$40,000+
	Presenting 

$25,000+
	Major 

$15,000+
	Official $5,000+
	Supporting <$5,000

	Pre-Race Promotion & Marketing

	Registration Form
	X
	X
	X
	X1
	X1

	10,000+ Distributed throughout Midwest & Northeast U.S.

	Posters
	X
	X
	X
	X1
	X1


	5,000+ Distributed to all Runners + Local Businesses throughout West Michigan

	GrandRapidsMarathon.com
	X
	X
	X
	X
	X

	· 370,000 page views (Over 30,000 average/month) on grandrapidsmarathon.com

	Access to Runner Database
	X
	X
	X
	X
	X

	Ability to Use GRM Logo
	X
	X
	X
	X
	X

	Marathon Minute 

On WOOD Radio
	X (3)
	X (2)
	X (1)
	
	

	Print Ads 

Michigan Runner

Michigan Sports & Fitness

GR Press [Planned]
	X
	X
	
	
	

	Transit Advertising
	X
	
	
	
	

	Outdoor Advertising [Planned]
	X
	
	
	
	

	Additional Direct-to-Runner Promotions

	Weekly Emails
	X
	X
	X
	X
	X

	Race Program ads
	Full page (Color)
	Full page (B/W)
	½ page (B/W)
	¼ page (B/W)
	1/8 pg ad (B/W)

	Website banner
	Home page (rotating)
	Home page (rotating)
	Listing
	Listing
	Listing

	Free Event Entries
	15
	10
	8
	3
	

	Race Shirts
	X
	X
	X
	
	

	Race Weekend Promotion (Runners + Spectators)

	Volunteer Shirts
	X
	X
	X
	X
	X

	Start/finish Area Signage
	X
	X
	X
	X
	X

	Expo Space
	X
	X
	X
	At cost
	At cost

	Access to Runner Packets
	X
	X
	X
	X
	X

	VIP Passes
	7
	5
	3
	
	

	Hospitality Tent
	X2
	At cost2
	
	
	

	100’ Printed Fencing Start/Finish Chute
	X
	
	
	
	

	Photo/Media Backdrop
	X
	
	
	
	


* Run of category requires a 3-year commitment and 15% premium

1 Based on a commit date of January 31, 2008.

2 Sponsors are responsible for catering arrangements through official GRM caterer.
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